
USF University College: Meeting Florida’s Training Needs
Evie Chitty’s management career at Walmart was 
on an upward trajectory in 2010, but the mother 
of four and West Point graduate wanted to do 
everything possible to succeed. 

As a logistics manager for Walmart in Tampa, 
she knew it would be hard to keep rising in the 
company based on her work credentials alone. Like 
many workers in an increasingly competitive job 
market, she looked into MBA programs to raise her 
profile. 

“The field for promotions in my company has 
become so competitive that the preferred 
qualifications for some positions have been written 
with an MBA in them,” Chitty said. 

With her busy work and family life, Chitty said 
the structure of the University of South Florida’s 
Executive MBA was the only way she could 

complete the degree: as a 21-month program with 
classes only on weekends. Shortly after starting 
the program, Chitty was promoted to a general 
transportation manager position and moved to 
Richmond, Va., commuting to classes for three out 
of her four semesters. 

Chitty graduated from USF’s Executive MBA in May 
2011, and said the Executive MBA gave her a wider 
perspective outside the four walls of her company. 
USF’s requirement that Executive MBA students 
have at least five years of managerial experience 
also meant Chitty was among good company 


